
CATEGORY 
BENCHMARKS

Our AI + Human Intelligence 
powered solutions are redefining 
the limits of contextual brand 
suitability in video. Thus 
delivering~40%  higher 
performance on your video 
advertising spend. 



At Silverpush, we are passionate about 
transforming how you reach your customers 

contextually, through AI powered solutions that 
can be tailored to unique business objectives.



FMCG
Entertainment
Beauty & Haircare
Quick Service Restaurants
Automobile 
Consumer Electronics

Categories 
Covered



FMCG Sector 



Brands we serve. 

We serve some of the largest FMCG 
across categories including food & 
beverages, baby care, beauty and 

haircare, quick service restaurants and 
more. 

Our technology helps brands precisely 
define their target audience and reach 

users in contextual moments that address 
and leverage these shifts –achieving 

significantly higher efficiency on 
advertising spends. 
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FMCG VTR Report Category Wise 

FMCG category’s VTR is 44% on the music category videos followed by Gaming & Film. Which 
is a great insight for the brands why Contextual targeting is the need of the hour. 



Entertainment Sector



The compound annual growth rate of the 
entertainment and media spending worldwide 
has been predicted between 2020 and 2025, 

by sector. Projections indicated that the 
sector which will see the most compound 
annual growth rate will be virtual reality, 
which will grow by 30 percent during the 

stated time.

This is where Mirrors helps Entertainment 
brands move beyond what a users past 

behavior or affinities indicate, to what the 
viewers are feeling here and now in the 
moment. Creating significantly higher 

performance and outreach. 

Brands we serve. 
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Music category with 58% VTR again leading the chart for Entertainment category is great insight for The 
Brands, where they can leverage the love of viewers towards Music.  

Entertainment



Beauty Sector



Up from $483B in 2020 to $511B in 2021 —
and with an annual compounded growth rate 

of 4.75% worldwide — it’s predicted to exceed 
$716B by 2025. And $784.6B by 2027.

Our technology helps beauty brands precisely 
define their target audience and reach users in 
contextual moments that address and leverage 

these shifts, achieving significantly higher 
efficiency on advertising spends. 

Brands we serve. 
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Music Videos have performed in Beauty category as well, surprisingly followed by ‘Games’ 
which breaks the bias of behavioral targeting and urges the brands to target contextually. 

Beauty



QSR Sector 



The global fast food and quick service 
restaurant market reached a value of US$ 
232.3 billion in 2021. Looking forward, the 

market is projected to reach US$ 308 billion 
by 2027, exhibiting a CAGR of 4.9% during 

2022-2027.

Our technology helps QSR brands precisely 
define their target audience and reach users in 
contextual moments that address and leverage 

these shifts –achieving significantly higher 
efficiency on advertising spends. 

Brands we serve. 
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Music Videos with 57% VTR are Leading source of high VTR for QSR brands as well, higher 
than the blog videos which is definitely an interesting fact overall. 

QSR



Automobile Sector 



On average, the journey of purchasing a vehicle 
could last from 5 to 12 weeks – which invariably 
starts from product discovery and research. 

The customer journey is a long, complicated 
process that can involve several channels. 
However, ~ 90% of global shoppers surveyed say 
they discovered new brands or products on 
YouTube and 40% say they have purchased 
products they discovered on YouTube. 

This is where Mirrors ensures that your messaging 
reaches your users, during key decision making 
moments. Which further amplifies the message and 
taps into users’ current state of mind. Thus, driving 
higher performance and efficiency for some of 
largest auto brands in the world. 

Brands we serve. 
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The VTR report shows that to buy the Vehicle, Users are interested in Blogs videos (V-logs) but Education 
video category toping up the chart should make Brand rethink about traditional Targeting methods 

Automobile



Consumer Electronics Sector



Electronics are a part of users’ everyday life. The 
lockdown measures have inversely produced an 
almost unprecedented, explosive demand for 
technology products and services that facilitate 
productivity and entertainment for people stuck at 
home. 

And there are new digital moments and contexts, 
when tapped into, can build a positive association 
between the brand, product and the user’s current 
needs. 

This is where Mirrors helps brands move beyond 
what a users past behavior or affinities indicate, to 
what the consumer is feeling here and now in the 
moment. Creating significantly higher performance 
and outreach. 

Brands we serve. 



VTR Report Category Wise 

People & Blogs Video category is the best performing category for Consumer Goods & Electronics shows 
viewers inclination towards looking at the Reviews & blogs. 
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Thank you
Let's Redefine Brand Connect with Al 

Powered Ad-vantage!


